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The Power of Nostalgia
Evolution Why familiar content keeps

2026 streamers watching. Canada

Repeat and “New to Me” Viewing Dominates

Nearly half of TV viewing time each week is spent watching content that’s not
brand new, either “new to me” or rewatched favourites.

Of the 100% of time you spend watching or streaming TV on
your TV set in an average week, how much of what you watch is ..?

Live / linear TV
through cable Rewatching content

on-demand

Brand new content
on-demand

New to me content
on-demand

Live / linear TV
through streaming

Nostalgia Drives Engagement

N
61%

@ of streamers say they really OOO
enjoy rewatching TV shows and (o)
movies they've already seen

J

Leverage Nostalgia to Boost Viewer Engagement

62%
of streamers enjoy watching
old TV shows (> 10 years old)

Audiences crave

comfort, familiarity, and Position “comfort Campaigns that

viewing” and “rewatch evoke nostalgia can
favorites” as key deepen viewer loyalty
streaming categories. and drive return visits.

emotional connection,
making older content a
powerful engagement tool.
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The Power of Discovery ‘
Evolution Helping streamers find

2026 what they love - faster. Canada

44% of TV streamers say that it is “stressful”
finding something new to watch on TV streaming apps.

Streamers must navigate through a vast number of services and content options each time they watch TV.
On average, it takes Roku users 12 minutes to decide what to watch.!

Despite obstacles, streamers are determined to
find content they want to watch.

Agreement with statements about TV viewing:

| don't care who makes the TV shows or movies |
want to watch, finding them easily in one place is
what matters

71%

70%

There are too many streaming services to keep
track of

I never know which streaming service has the
show or movie I'm looking for

54%

44%

It is stressful finding something new to watch on
TV streaming platforms

Streamers have an appetite for ads that help them find
content to watch. Home page ads can help with content
discovery with the right sponsorship.
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